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e get a kick out of a lube
commercial that's been
playing a lot on TV recent-

ly. A husband is reading a book in
bed when his other half starts read-
ing the label on a bottle of lubricant
aloud to him: something like, “Hmm ...
gets warm on contact.” The husband
cocks his eye ... and ... scene.

The 30-second spot always strikes
us as kind of funny, mainly because
Johnson and Johnson is pitching such a fun product using such
a boring scenario! It makes sense, though, considering that
KY wasn't originally developed to be used in the bedroom, but
simply as a lubricant for the insertion and quick withdrawal of
medical devices such as thermometers. It was only after we,
the curious and resourceful public, began using KY during sex
that its makers realized they could add products like the warm-
ing gel to the line and market all of the products as sexual aids. _

Which they've done heavily over the past 18 months or so. e
It's great to see one of the country's pharmaceutical giants M 5 :
devoting major advertising dollars to promoting lubricants. It S - : hy
reiterates how enormously profitable lubricants are—enough to ’ H’, . (17 7@- E K< g
budget prime-time space toward promoting them—and it ; = -ﬁ?)?M ‘HS’/( ;
implies that even the most conservative, mainstream consumer

—

is so familiar and comfortable with lubricants that they do __Johnson for eating up sales that should belong to the com-
mind them being discussed on TV in the background over din- panies that developed lubes intended to be used as lubes, the
ner. sunnier side of the story is that J&J's massive advertising cam-
While on the one hand, you could be bitter with Johnson & paign has essentially done the marketing legwork for smaller
=
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retailers across country that offer
lubricants at their stores. J&J has
done an exceptional job of getting
the message across: “Lubes are for
everyone ...Try them!”

But their commercial fails to
communicate how fun and roman-
fic lubes are. And that's where
your store comes into play.

After all, the customer shopping
for sexy or romantic lingerie is
already in the right frame of mind
to buy a simple, sensuous add-on
like a lubricant.

And, most shoppers would prefer
to buy lube from the friendly and
knowledgeable staff at a lingerie
boutique—where they're comfort-
able shopping for intimate gifts and where they'll have a shelf
lined with fun and romantic options to choose from— than at
the alternative: a grocery or drugstore where only a white-coat-
ed pharmacist is available to answer their questions and where
there’s only a couple of sterile-looking choices. As the National
Sales Manager for B. Cumming Co,. Inc. (makers of the Elbow
Grease and Encounter lubricant lines) Irene Campana put it,
“The lubricants sold at drugstores are so medicinal looking, they
kind of miss the boat as far as tapping into the consumer's buy-
ing trigger-points. Consumers don't want to feel like their buy-
ing medicine to alleviate a problem; it's much more comfortable
for them to purchase lube when it's presented as a fun and/or
sensual romance enhancer.”

Campana makes a great point. Lubricants are not only a
romantic novelty item; for some, they are a medical necessity.
And, just as kids are happier to take vitamins shaped like “The
Flinstones," consumers would prefer to buy lubricants in their
fun, romantic presentations.

Which is why so many lingerie boutiques have begun offering
lubricants, even if they don'’t carry any other type of adult prod-
uct. Carrying a market-appropriate selection of lubricants within
your lingerie store will not only increase your profits, it will help
establish your reputation within the community as more than a
purveyor of romantic and provocative apparel, but as a trusted
resource for the sexual health and wellness products consum-
ers want and need.

But, since your customers probably aren’t going to tell you
what they want and need in a lubricant, the more familiar you
are with the various lubricants available and their recommended
uses, the better prepared you will be to answer your customers'
unasked questions.

LIKE, WHAT EXACTEY FITS UNDER

If you're like many of your customers, you might think of
“Lube” simply as the slippery stuff used to ease (or enhance)
friction during sex. But the true definition of a lubricant is much
broader: "Any substance that reduces friction when applied as
a surface coating to moving parts.”

Which means that beyond personal intimate lubricants, mas-
sage oils and substances like Penzoil, technically, are lubri-
cants; while many flavored and/or stimulatory gels thought of as
lubricants, technically, are not. But sometimes they can be.

84 october Issue 2005

Confusing, huh? It's no wonder a customer staring up at

a shelf of lubricants may feel overwhelmed! They'll see that
intimate lubricants differ in viscosity, (some are thicker than oth-
ers), some last longer than others, some are flavored, some get
hot, some are meant for external use only ... the list goes on.
But what's meant for what purpose, and which is best for them?

One of the most common misconceptions you could help
clear up for customers is that “massage oils" double as intimate
lubricants. An understandable assumption, since massage oils
usually have ambiguous labels that say things like “perfect for
sensual massage” (whatever that means).

As a general rule of thumb, massage products that are oil-
based are intended for external, topical massage only. There
are plenty of wonderful massage oils on the market; many with
clean, sensuous packaging and therapeutic aromas. System
JO has a great line of massage oils featuring invigorating
scents and a smooth, moisturizing texture; Intimo massage oils
by WET also smell delicious and have non-greasy formulas.

System JO's Personal Lubricant is one of few products that
“go both ways." Descibed as “100 percent latex-safe and
manufactured under strict US FDA guidelines,” JO Personal
Lubricant “is designed for multiple uses: to enhance your per-
sonal pleasure,” plus functions as a “skin conditioner and thera-
peutic massage formula.”

There are also many "massage” products (also categorized
as lubes) on the market that don’t contain oil but are still meant
for external use only. These types often contain sugar, which
makes them ideal for fun, playful massage/foreplay, but prob-
ably not the best choice for a 'true’ clinical massage. For exam-
ple, WET Fun Flavors (which get warm on contact) are a deli-
cious, lickable way to warm-up for the main course, and sure,
you could give a massage with them ... but you're not going to
see a sports’ massage therapist whip out a bottle at your next
appointment. Fun is the operative word here.

Oil-based lubricants are usually clearly labeled as lubes (and
not massage products). First introduced in the 1970s, oil-based
lubes still have a loyal fan-base, but because they are not com-
patible with latex condoms, their use has narrowed somewhat
over the years. Make sure your customers are aware that.oil-
based lubes should be used with polyurethane condoms.

A few other lube-confusions to make note of: stimulatory
agents (gels, creams, etc.), which have proliferated at an unbe-
lievable rate recently, are usually sold within the lube category,
but don't really provide the slickness or longevity of a “genuine
lube." However, in many cases, they can help to increase a
woman's natural fluid-production, and thus have similar func-
tionality.

To help your customers know “what’s what” among lubricants
and related products, you may want to place signage noting
which items are “Perfect For Oral Pleasure” or “Fun for Flavorful
Foreplay,” etc. Take the mystery out of the slippery, and you'l
help take any hesitation out of your customer’s purchase.

For many consumers, personal lubricants are a god-
send. They are not only a welcome addition to the bedroom,
they can be used to a alleviate a host of medical concerns.
HealthSquare.com sites that, in particular, women going through
menopause, peri-menopause, lactating mothers, women on the
birth control pill, women on anti-depressants, and those with
diabetes often use lubricants for medical purposes.

Besides serving as a doctor-recommended medical devices,

=
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the lube super-power WET company says, “L.ubricants help

your intimate experiences last longer. They enhance the experi-
ence. Both partners benefit by using a lubricant during sex.
Why not maximize your pleasure?”

In other words, the simplest reason to buy lubes is that
they're a fun, romantic, and non-obtrusive way to enhance an
intimate experience. Many lubricant companies offer great
display systems that help communicate that to your customers
while serving as a romantic focal point for your store.

Lubricants were first popularized within the
gay community during the 1970s; their
wide-use among heterosexual couples
followed soon afterwards. Campana
at B. Cumming Company explains
that with no readily available
alternative at the time, couples
were using whatever they
could as intimate lube,
including substances like
Vaseline and Crisco. With
an obvious need for a safer
alternative, companies like
B. Cumming introduced
products including Elbow
grease, the original mineral-
oil based lubricant.

As the years passed
and the dangers of HIV and
AIDS surfaced, people began
requesting latex-friendly lubes
to use with condoms. In the past
couple of decades, a plethora of
lubes have arrived to fulfill that need
and many others.

More recently, several lubricant products
featuring “enhancing” ingredients like warming and
tingling agents have arrived on the market. These products are
transitioning the functionality of lubricants in public perception.
Now, lubes are seen as not only a means of simulating/increas-
ing the body's natural fluids, but as a means of inducing thrilling
erotic sensations.

From a retail standpoint, this means even greater sales!
Especially with the introduction of “enhancing” lubricant prod-
ucts, lubes are quickly becoming the most widely-accepted way
for people of all comfort levels to expand their intimate reper-
toires. And, since they are classified as true medical devices,
lubes tend to glide around the stigmas associated with some
other adult products. This unique standpoint ensures lubes will
bring in profits at a glamour retail store, yet store owners can
rest easy in knowing they wont be offensive to any customer.

Sinclair Intimacy Institute, “the leading source of sex educa-
tion videos for adults who want to improve the quality of inti-
macy and sex in their relationships” private-labels their own line
of lubricants because, as Sinclair Wholesale Sales Executive
Rebecca Cook says, “We are known for our expertise in sexual
well-being, and we try to offer all of the products to round out
that category. Lubricants are one of the most important and
basic sexual health and well-being products.”

Cook adds, “Beyond the clinical side, lubricants are great
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sellers at a lingerie store because, especially with the right
packaging, they evoke romance and sensuality; theyre a natu-
ral add-on to a lingerie purchase. Not to mention theyre non-
gender specific, so they'll appeal to both your male and female
shoppers. All of our products are very couple-oriented, very
sensual, almost cosmetic looking in appearance. Customers
won't be intimidated by you offering them! Our company adver-
tises in 30 mainstream magazines each month. People are

not only aware and accepting of lubricants, they're looking for
them.”

THERE ARE SO MAM] CHOICES OUT
THERE —~WHAT MAKES ONE LULE
DIFFERENT TROM ANOTHER?

In a word, ingredients! Lube manu-
facturers offer so many different types
because they're striving meet the
unigue needs of each consumer.
As one retailer explained, refer-
encing the five or six different
lube brands carried at her
store, “different strokes for
different folks!"

Because no two people
have the same physiological
makeup, there is no end-all,
be-all lubricant that will per-
fectly suit every consumer.
So how do you know what

type of lube to recommend?
Good Vibrations, a women-
and worker-owned distribution
company on a mission to “pro-
vide (consumers) with accurate
sex information and quality sex toys,
books, and videos,” carries several
types of lubricants, including their own
private-labeled line. Good Vibrations Senior
Toy Buyer Coyote Days says, “There are a few key
factors | focus on when | consider carrying a new lubrication for
Good Vibrations. One important detail is the list of ingredients,
which helps me to determine who will be able to use this lubri-
cation comfortably. What is in the lubrication will also determine
how our customer will use the lubrication and what other prod-
ucts it is compatible with. Equally important is texture, viscosity,
and taste of the lubricant. A lubricant has to appeal in every
way to our customers. Every person has individual tastes and
I want to make sure any lube | carry will feel right for our
customers.”

Adds Good Vibrations Staff
Sexologist, Dr. Carol
Queen, “Not
everyone likes the
same kind of lube,
because each affects
the sexual experience
a bit differently—plus,
everyone's body is dif-

ferent, and what's per- “ % -
fect for one person won't ' i
appeal to, or may even -
irritate another.
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We've always listened to our custom-
ers' feedback, their lubricant preferenc-
es and experiences, which has always
affected our decisions about which prod-
ucts to carry. When we decided to bring
our own branded lubes to market, there-
fore, we developed three, not one.” We
make a liquid lube, a cream, and a gel,
because there are customers who love
each type and wouldn't want to substi-
tute one of the others for their preferred
lubricant experience.”

THE LURE FOR ALL
LOVERS

Every lubricant has it's own unique
selling points, and some will work better
than others for certain purposes. But
without getting into the, well, ins-and-
outs of each type when you're helping
your customers, there are a few key
things to keep in mind if you want to
stock a basic, all-around lubricant you
can recommend to anyone for sexual
intercourse. Please note that these are
the broadest recommendations possible,
and that certain ingredients, which may
result in irritation in some individuals,
will have no negative effects whatsoever
when used by another person.

But, just to be on the safe side, an all-
around Intimate lubricant, safe for use
by anyone, anywhere should be:

O Simple. The more “enhancing”
properties a lubricant includes, the more
likely it is to effect a sensitive individual
adversely.

O Water-based. Water-based lubes
work for all body chemistries and flush
out quickly and naturally.

PERSONAL PRETERENECE
& PACKAGING

Beyond the basic ingredients, a laun-
dry-list of subtle and major differences
will make a lube more attractive to one
customer than another. Campana at
B. Cumming says that every lubricant
maker has their own niche: “Some
companies’ lubricants are a little thicker

... some are a little slicker;
each has it's own unique
attributes.” In general, lubes
are one of three types:
Liquid, Gel, or Cream. In
most cases, each type gets
successively thicker.

Campana adds, “What
it really comes down to is
personal preference, and
for some people, the pack-
aging.” B. Cumming, for
instance, offers two com-
plete lubricant lines: Elbow
Grease and Encounter.
While each line features
similar products with similar
properties, Campana says
that the “Elbow Grease”
line had been so widely
embraced by the gay com-
munity by the time lubes
became everyday house-
hold items that B. Cumming
couldn't really cross over
the product into the female
and couple-oriented mar-
ket.

To secure some of that
market’s lucrative sales, B.
Cumming introduced the
very cute and flirty looking
“Encounter” line; one of few
lubricant lines specifically
targeting women. Campana
says the company did heavy
research before introducing
the female-oriented packag-
ing.

“We wanted women to
feel sexy buying the prod-
uct; not like, ‘Oh, | have
a problem with lubrication
so | have to use this medi-
cation.”” Campana says
Encounter’s candy-colored
lips (in three shades to
reflect various ethnicities)
has the opposite effect
as some of the clinical,
over-the-counter lubes:
“Say your partner brought
Encounter into the bedroom,
or noticed it on your night-
stand. It doesn't have that

—p
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continued from page 88 agents or flavors. Although the B. Cumming company has
offered Elbow Grease Hot Gel for eight years, and Warm
Encounter since the Encounter line was introduced more a year
ago, Campana notes that the heavy marketing KY has done

for its own warming lube has really helped sales of all warming
lubes go through the roof.

Warming lubricants are a fun way to bring something new to
the bedroom, but as with all products, users should be sure to
check out the ingredients of each before using. Some warm-
ing lubes include high amounts of glycerin, which can lead to
bacteria growth in sensitive individuals. Others, how-
ever, will have no problem with the glycerin content.
Encounter and Elbow Grease include Menthol as a
warming agent, and Campana mentions she’s seen
other companies use honey, cinnamon, and a variety
of other ingredients to spice things up. She suggests
that retailers have shoppers try the lube topically as
a tester before using it intimately. “If it's too intense
on your topical skin, it's obviously going to be way
too much down below.” Campana also suggests
sampling a few drops on your gums to experience a
similar sensation.

Flavored products are a bit trickier because not all
are suitable for internal usage, although they're usually mar-

Y keted within the lube category. Some flavored products, like
ke WET Fun Flavors (which heats up on contact), are perfect for

Tgm ggygmw_@ - scrumptious forplay, but are intended for use as external “mas-

‘clinical’ connotation; it looks fun and ro
showed up with it, I'd be intrigued and wo
in store! Adversely, if he showed up with
‘drugstore’ brands out there, | might feel li
there something wrong with me?"™ :

Campana says the introduction of a fem
needed. “There's a large number of wom

y  needed the products, but didn't really feel
. ing all the medicinal or unisex products ou
there. This line sort of invites them to enjo
the experience ... it makes it fun and roma
to use lubricant.” !
Every lubricant line is uniquely packaged |
appeal to different consumers. WET products
feature bright, fun packaging in cool, curvy
bottles; System Jo’s packaging is very spa
like in appearance: clean and fresh. Sincl
describes their packaging as “soft, sensua
almost cosmetic looking,” while Tickle Kitty"
slippery Kitty line is bottled in “Sassy and s
‘come-hither’ packaging.” Good Vibrations
lubes are charmingly packaged in almost ref
and-Pop-market packaging: very inviting witl
flair.

sage lotions only.”
Dr. Sadie Allison formulated Strawberry Lust, a Slippery Kitty
Lube from Tickle Kitty, to go hand in hand with her best-selling

—

Somewhat newer to the market—and booming—are
cants with a little something extra, like warming and tir
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. ‘“water-soluble, perfect for your most intimate massages—and

continued from page 90

- books, Tickle Your Fancy, Toygasms! and Tickle His Pickle. Dr.
Allison says lube companies are often cautious about promoting
flavored products that contain sugar for internal usage because
a few individuals may experience adverse effects from using
them. However, Allison notes that the majority of users will
have no problem with flavored lubricants.

“Flavored lubes are often promoted to be used topically
because they usually contain sugar, which for some extra sensi-

it this way to simply remind women to consider that before they
use it for sex. However, most women are well aware if they are
that sensitive, and know their preferences.”

Sinclair's Strawberry Kiss Warming, Lotion is described as

- safe for use with condoms and toys.”
Flavored-lubes that contain no sugar are the safest bet for
delicious usage, inside or out. WET Flavored Lubricants, for
xample, are non-staining, sugar free, color free, and latex
endly.. WET's five top-selling ﬂavors “were just reformu-
lated and the taste is awesome,” says Wet Vice President of
Marketing Joe White. Five “real-fruit” flavors—Cherry, Kiwi-
Strawberry, Passion Fruit Punch, Pina Colada, and Blueberry—
each come in colorful, fruit wrapped, designer grip bottles.
Encounter also has a water-based, sugar free line of edible
lubricants scheduled for release September 2005.

You may want to clarify:for customers which flavored lubes
are intended for internal usage, external usage, or both, simply
by grouping them'in different categories or placing them on
separate shelves.

Finally, retailers are reporting tremendous success with the

™

The Screaming O™ dispos-

purchase is a Screaming O™,

310-446-1632

www.thescreamingO.com

94 October Issue 2005

tive women, can cause infections if used internally. We present |

slew of “stimulatory” gels that have recently hit the shelves.
Though not necessarily intended to function as lubricants, many
stimulatory gels and creams are made with similar substances
i le some |ubrication along with their stimulating

s increasing a woman’s natural fluid production.

ntroduced the stimulatory gel Arouze in April this

t praise and hlgh—sales “Our clients have reporled

I sensmv:ty w1th bontlnue uée The Gel s natu-
ngred ts will cau

; € ys Tammy, a 28-year old user
Z Thena stlmulatory gel. “It helped me achieve an
. orgasm with intercourse!"
Again, users should keep the ingredients in mind when
selecting a stimulatory product. Menthol and the amino acid L-
Arginine are commonly found ingredients in these products.

OTHER CONSIPERATIONS

Along with a lubricant’s ingredients and functionality, consider
these features when you're thinking of carrying a new type of
lubricant ... they make a difference to shoppers. Some stores
offer “testers,” (even taste testers!) so that customers can try a
few different types to find their best match. Your shoppers may
be considering the following when pur-
chasing a lube:

How long does it last?

Silicone based products like WET
Platinum are generally considered
to be the longest lasting lubricants.
WET International VP of Marketing
Joe White says, “Platinum stays slick
longer than any lubricant.” Silicone
lubricants have been widely used for
intercourse for more than 15 years,
but have not yet been FDA approved.
Most people consider them very safe
for usage anywhere, however.

Water-based products usually do not
last as long as silicone-based lubes,
but many can be “rejuvenated” just by

able vibrating fing is the new  CASHINATTHECOUNTER  CASHIN WITH THE CONDOM PACK aqding = Tow drops-of weger.
breakthrough sales sensation + Disposable Fun! « Why have just a condom whe
in impulse gitems. After all, what ~ Battery Lasts up to 30 Minutes Y o vibrating oo ? How thickis Iit?
they really want from their se * Enthanced Pleasure For + Available in 12 pack di '
y really Y HIM & HER! vaiable in 12 pack display. Cream lubricants are usually the

thickest. Gel lubricants vary in viscos-
ity and can range from very thin to
thick. Liquid lubricants generally have
the thinnest consistency. Deciding
which type is best is a matter of per-
sonal preference.

e
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continued from page 94
What is the texture like?

The texture of each lube can be a sale-maker or breaker.
Some individuals like the rich feel of cream lubricants; others
will prefer thinner lubes like Slippery Kitty's Au Natural formula.
Still others like the super-slick feel of silicone-based products.
To some, a non-drip formula like the thicker gels and creams
provide is very important.

How does the lube feel as it dries?

Products like System JO Personal Lubricant, formulated with
Vitamin E, dry to “leave your skin feeling silky and smooth.”
Wet Original is also formulated with Vitamin E and Aloe Vera
and is said to dry to a more “oily” feeling (similar to lotion) than
most lubricants. Some products may leave a tacky or sticky
feel once dried, which will be a turn-off to some.

Will it be used with latex or silicone?

If it will be, make sure it isn't an oil-based product, which
corrodes latex. Silicone-based lubricants will deteriorate other
silicone products like toys.

Will it stain?

Some silicone-based and colored lubricants may stain
sheets, especially when used in large quantities. Lube makers
suggest putting a small amount on your sheets (or whatever
you'll be on) before using with abandon. Lubes that don't stain
usually say so on the label.

) ), System JO, and
promote their lines as FDA approved. Wet
ctor recommened.’ Additional lines are under-

el )
Is it multi-functional?®

Lubes with many powerg ar
System JO Personal Lubricg
and works as skin condition&f, moisturizer, and therapeutic
massage formula besides b€ifig a personal lubricant. Along
with being an excellent lub .';--1 T Platinum can be used to add

' popular with consumers.
is “designed for multiple uses,”

shine and moisture to latexiand leather ... who'da thought?
LURBES TO HAVE QNP TO HOLD

LIQUID/LUBES](USUALLY|THEITHINNEST):

WET LIGHT Liquid Lubricant

“WET Light is a thinner, lighter, liquid version of Wet Original.
It is also water-based, gentle, odorless, colorless, non-staining
and long lasting. It is made with pure, soothing Aloe Vera and
Vitamin E and is great for sensitive skin. WET Light Personal
Lubricant is an approved medical device product, and is con-
dom compatible. It simulates the body's natural fluids and is

==0n

DARE TOBEBARE

The Body Bare Personal Shavei
1S a sensitive area shaver
for both women and men

For pubic and bikini areas

No more red bikini bumps
No more irritation

Just super smooth skin
just the way you want it.

1580051841188
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info@personalshaversicom

Model: Teri Weigel
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recommended by leading doctors and health organizations. For

comfort or pleasure, you can count on WET Light!" www.stay-
| swetlonger.com

ELBOW GREASE LIGHT BY B. CUMMING
“Elbow Grease Light Gel is a thin long-lasting, water-based
lubricant that enhances your sensual experience. Slick but thi

individuals that enjoy the sensation of a lighter, thinner gel.”
www.elbowgreaselubricants.com

SYSTEM JO H20 PERSONAL LUBRICANT:

Boasting all the properties of the JO Personal Lubricant, JO

H20 Personal Lubricant is “similar in feel and viscosity, yet

contains no oil, wax, or silicon, and is 100 percent Latex-Safe.”

www.systemjousa.com

WET PLATINUM PREMIUM BODY GLIDE

“WET Platinum, our most premium formula, stays wet lon-
ger than any water-based lubricant and never dries. Its silky
smooth, 100 pure pure silicone formula is latex friendly and
works great, even under water.” www.stay-
swetlonger.com

GOOD LUBRICATIONS LIQUID
“Glycerin-free (ideal for those with sen-
sitivities), water-based and extremely slip-

e —;mu.rv-‘

pery, this is a great all-around lube for erotic sz

AULRI W
activities—and it's one of the very few lubri- ‘!‘-gr-/

cants on the market that's FDA-approved

ner than the Classic formula, this formula was created for those

for medical use.” www.goodvibes.com

SINCLAIR SATINY SMOOTH

“Satiny Smooth is water-soluble and glycerin-free. Because it
contains no glycerin, which can lead to bacteria growth in sen-
sitive individuals, it is easily washed away by a woman's own
natural cleansing system. It makes the use of a condom more
sensual and reduces the possibility of tearing. Satiny Smooth
is the ideal lubricant for use with toys and condoms and during
sex.” www.sinclairwholesale.com

LIGHTSTO[MEDIUMICONSISTENCY|LUBESIRTGELS

SINCLAIR WHOLESALE BETTER SEX GEL
LUBRICANT:

“Water-based, glycerin-FREE sensual slipperiness in a non-
drip gel formula. Glycerin free means it is ideal for sex and
safe for sensitive female areas; water-based formulation makes
it stain free with long lasting lubricity that can be reactivated
with just a drop of water, yet washes away easily. Thick no-
mess gel.” www.sinclairwholesale.com

n-

WET ORIGINAL:

“Wet's top selling formula is a classic, and is formulated and
tested according to the highest quality industry standards. WET
Original contains soothing pure Vitamin E and Aloe Vera. It is
water-based, gentle, odorless, colorless, greaseless, non-stain-
ing, and condom compatible. It stays moist longer to provide a
long lasting, silky lubrication. WET Original is a favorite for

=

When it comes to adult novelty distributors —
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We're

bigger i
all the nght places

M&M Sales carries the best and newest favorites in adult erotica —
we carry complete lines and stock them to the roof in our
state-of-the-art 100,000 square foot facility — its one of the largest
in the country.

Not only that, we provide outstanding customer support with fast order
processing, expedited shipping and customer service agents who aim to

t

Make the sale, keep up with the latest in adult erotica and make your
customers very, very happy — you won't even need a push-up bra.

please in handling all of your most demanding schedules and orders.

“We know adult™
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those who prefer a more viscous, gel-like lubricant.” www.stay-
swetlonger.com

SYSTEM JO PERSONAL LUBRICANT

“Recommended worldwide by doctors and pharmacists, JO is
designed for multiple uses to enhance your sense of pleasure.
Jo is a skin conditioner, moisturizer, and a therapeutic massage
formula for daily use. 100 percent latex safe and manufactured
under strict US FDA guidelines, JO is long lasting, odor, and
fragrance free, and wont stain your clothes or bed linen. Jo is
nontoxic, nonallergenic, and does not block your pores. Itis

uniquely formulated with Vitamin E and it's never sticky or tacky,

leaving your skin feeling silky and smooth.”
com

www.systemjousa.

GOOD LUBRICATIONS GEL

The “gel” counterpart to Good Lubes’
popular Cream, “The glycerin-free, thick
and slick lube offers similar thickness to
slippery stuff gel. Available in 1, 4 and 8
ounce.” www.goodvibes.com

ENCOUNTER by B. Cumming

“Encounter Gel is a thin, silky, water-
based and water-soluble lubricant that enhances your sensual
experience. Available in 8 ounce. 2.5 ounce and pillow-packs,
with a cute, girly logo that calls out to the ladies!" www.encoun-
terlubricants.com

ELBOW GREASE Classic GEL

“Elbow Grease Classic Gel was introduced in 1982. The mar-
ket demanded water based lubricants which could be used with
condoms so we created a wonderful thick and viscous gel lubri-
cant. The Classic formula has been a favorite for many years
and continues to be one of the best sellers. Elbow Grease
Classic Gel is a thick long-lasting lubricant that enhances your
sensual experience. 18, 10 and 2.5 ounces, and pillow cases.
www.elbowgreaselubricants.com

CREAMS:
ELBOW CREASE

“A lighter version of the Original formula. Designed for those
who like the cream experience but want a lighter, thinner,
creamier feel to their lubricant without compromising viscosity.
Elbow Grease Light is a safe, thin, creamy, long-lasting pre-
mium lubricant specifically designed to enhance your sensual
experience. Elbow Grease Creams should
only be used with polyurethane condoms.”
www.elbowgreaselubricants.com

CREAM

“Our newest formula is so creamy, luxu-
rious and long-lasting that it's become the
one-and-only lube for the staff members GELnAM.
who tested it. Comparable in texture but
thicker in consistency than Liquid Silk, this
water-based and glycerin-free formula won
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rave reviews for its slickness, and moisturizing quali-
ties.” www.goodvibes.com

“A silky, thin, creamy long-lasting premium lubricant.
Mineral oil based.” www.encounterlubricants.com

ELEOW CREASE CRIGINAL
“Elbow Grease Original is the oldest sexual lubricant
on the market today. A mineral oil-based thick cream
lubricant, Its viscosity is exquisite. It is a safe, long-
lasting premium lubricant. Use with polyurethane con-
doms.”
www.elbowgreaselubricants.com

FUAVORED/ANDJWARMINGISENSATIONS

WET FLAVORED LUBRICANTS

"Tasty, fruit-scented, WET Flavored Lubricants have
real natural fruit flavor. They are non-staining, sugar
free, color free, and latex friendly.” www.stayswetlon-
ger.com

TICKLE KITTY STRAWBERRY LUST
“Luscious sensations for oral fixations—and are latex
safe!” www.ticklekitty.com

ELBOW GREASE HOT GEL
“A thin long-lasting lubricant which creates a warm
glow. Latex-friendly.” www.elbowgreaselubricants.com

WARM ENCOUNTER
“A silky, thin, creamy, long-lasting warming lubricant.
Mineral oil based.” www.encounterlubricants.com

WET WARMING INTIMATE LUBRICANT
“Gently heats on contact! Silky smooth, long lasting,
water soluble and latex friendly. Doctor recommended
for enhancing your most intimate moments.” www.stay-
swetlonger.com

SINCLAIR'S STRAWBERRY KISS

WARMING LOTION

“A sensuous strawberry-flavored body lotion
that warms up with your lover’s breath or friction.
Wonderful to taste, and specially designed to enhance
any romantic encounter. Water-soluble formula is per-
fect for your most intimate massages—and safe for use
with condoms and toys.” www.sinclairwholesale.com

TOUCH ME THERE

“Cleared by the FDA and clinically tested to show
an overall improvement in satisfaction when used by
women during intimate contact.” www.touchmether-
enow.com

There are many additional lubricants on the market
that retailers may want to investigate. The bottom line
is, they will all increase YOUR bottom line! y 4
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www.thongtalking.com

THONG TALK."

Thongs with ’Um'que Saying.s

eave one of these thongs be. ind
an they’ﬂ never forget you?‘

View Our Entire Selection Online!

www.ThongTalking.com
- Easy Online Ordering! -

Herbert Yates Enterprises - P. O. Box 2473 - Sherman, TX 75091
Phone: 1(903) 813-6627
Email herbert1@airmail.net for details on our wholesale pricing options!

Thong Talk™ & a registersd rademark of Herbert Yates Erterprises
All sayings are Copyrighted © 2004-2008 by Herbert Yabes Enerprises. All Rights Reserved.
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